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The survey tool and process

¸This year we made some changes to the 
survey tool that were designed to provide us 
with feedback on specific information 
important to parents.

¸Results are used to monitor consumer 
confidence, and used as a road map for 
future communication needs, possible areas 
of improvement.



Volunteers making it happen

¸More than 20 volunteer adults helped 

conduct the survey over two nights.  

Random calls to residents were made 

between 5-8:30 pm.

ïInterviewers were required to participate in a 

comprehensive training process before 

conducting the survey. 



About the population surveyed

¸54.3% of survey respondents have lived in 

the school district 11 or more years.

¸58.9% of those surveyed did not have 

school aged children.

¸41.1% did have school aged children.

¸69.8% of all respondents were female, 

29.1% were male.



About the population surveyed

¸The largest group of respondents were aged 

42 to 51.   

¸Where they live?

¸48036 ï13%

¸48038 ï43%

¸48042 ï5.8%

¸48044 ï38.2%



What were they thinking?

¸The results of the survey show that the 

majority of CV residents are pleased with 

our school districté

ï83.5% of all respondents would recommend 

CVS to other people, 97.6% of CVS parents 

would recommend us.

ï71.7% of all respondents and 94.6% of all CVS 

parents were satisfied with the quality  of  

education students get in return for the tax 

dollars paid.



Hereôs what our parents had to sayé

¸CVS parents were asked to rate their 

satisfaction on a variety of topics.  

¸98.8% - Communication between home and 

school

¸98.2% - What your child is learning at 

school

¸95.6%  - Quality of programs offered by 

CVS

¸94.1% - Use of technology in the classroom



More parent responsesé
¸79.2% - Amount of extra help available to 

students when they need it

¸95.9% - School safety

¸89.3% - How well the district prepares its 

students for the future

¸95.8% - Opportunities the district provides 

for parents to become involved in their 

childôs education

¸92.3% - The way staff members listen to 

what parents have to say



More parent responsesé

¸86.3% - The usefulness of information in 

the newsletter you get from your childôs 

school

¸85.8% - The usefulness of school websites



District Communication

¸Do you watch Chippewa Valleyôs 

cable channel?

ï45% of all respondents 

ï58.3% of all CVS parents 

¸Respondents who have used the CVS 

website for information

ï41.5% of all respondents 

ï83.4% of all CVS parents



CVS ïMaking the Grade!

¸Residents that gave us a letter grade of 

A or B

¸70% - All respondents (up from 63.4% in 

Jan. 2006) 

¸94.6% - CVS parents (up from 88.4% in 

Jan. 2006)



Challenges facing CVS?

¸When asked to identify the single 

biggest challenge facing CVS 

respondents saidé

ïLack of proper financial support

ïOvercrowding and space needs


